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The contents of the newsletter are fully protected
by copyright and nothing may be reprinted without
permission.

All information and contents contained in this
newsletter are provided for reference only and

shall not be relied on as the basis for any decision
making. The Mills and The Mills Fabrica make no
representation or warranty, express or implied, as to
the accuracy, completeness, reliability or timeliness
of the information and contents contained in this
newsletter. If you have any doubt about any of

the contents of this newsletter, you should obtain
independent professional advice.

In case of discrepancies between the English version
and the Chinese version in respect of all or any part
of this newsletter, the English version shall prevail.
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Tremor-stabilizing exoskeleton glove
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HEE A
BEFENIEFE
MedEXO Robotics
HHETE

EDITOR’S
NOTE —
EVOLVE
OR DIE

In the past, when it came to starting new businesses,
most people would think of finance, shipping, and
import-export industries. These industries still hold
sway in Hong Kong, but opportunities are few and hard
to come by for newcomers in these crowded fields.

Integrating new technologies is one way to stand out
from the crowd. Similar to the taxi calling services of
yesterday, today's mobile ride hailing platforms can
now be worth over a hundred million dollars. Recently,
a ride hailing company merged with a logistics
company in mainland China and has plans to list in
Hong Kong with an estimated valuation of HKS$8 billion,
becoming one of Hong Kong's few unicorn startups.

The success of mobile ride hailing companies highlights
the urgency of embracing and integrating innovation
and technology for many industries. The September
issue of Bloomberg Business Week (Chinese language
edition) features a cover story on the rising number of
tech researchers and professionals who are returning to
China, pointing out big data and artificial intelligence
as the areas with the most growth potential.

The Mills Fabrica has been supporting a new
generation of techstyle entrepreneurs by bringing
together entrepreneurial talent, technology, and

the resources of Hong Kong's once illustrious textile
industry in the hopes that greater economic benefits
will emerge from the mix. "Evolution" is the theme
for this issue's Fabrica.Weave, where we explore how
innovative applications of new technologies can help
textile manufacturing, fashion and other related
industries increase production efficiency and improve
product quality, as well as enhance a customer's
retail experience.

Startup scene is constantly evolving and is no longer
confined within industries. Collaboration across
industries is key, with innovation happening at the
intersections of textile manufacturing, technology and
medicine, for example. MedEXO Robotic is one of The
Mills Fabrica's incubatees, and its founder Denis Huen
has combined a specially developed fabric with the
integration of robotics to create a wearable robotic
glove that reduces involuntary hand tremors for people
suffering from Parkinson's disease. He shares the story
of his company's development from startup phase up
until now.

Fabrica's other incubatees, Origami Labs and EONIQ,
also share the secrets to their early stage crowdfunding
successes and continued development, allowing us to
document the developments of Hong Kong's evolving
entrepreneurial culture.
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WITH NEW TECHNOLOGY,
SHOP LIKE YOU HAVE
NEVER SHOPPED BEFORE

Online shopping and virtual currency have been flourishing
over the last decade in Mainland China, while cash is still the
dominant payment method in Hong Kong. Some customers do
not take part in the convenience because they are reluctant
to change their shopping habits, or are worried about their
sensitive information being used for other purposes. Therefore,
privacy concerns overshadow the profitable opportunities of
digital payment.

However, given that technology is integrated into the whole
virtual shopping experience, covering marketing, payment,
and shipping, if corporations can attain a balance between
business ethics and commercial success. Not only are the new
payment methods convenient for the customers but they are
also beneficial for the whole retail industry.
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WITH NEW TECHNOLOGY, SHOP LIKE YOU HAVE NEVER SHOPPED BEFORE

These are the figures that the customers
may not notice:

BURHEBEEBMRRLESIMEE

In 2016, the gross sales of global e-tailing exceeded a

trillion US dollars.

PHREFTELEE 2016 FXW 1 EB=ET -

(eMarketer.com)

8%

88% of customers see detailed product descriptions as
essential while shopping online.

55% of customers prefer to communicate with high-
tech products rather than with human salespeople.
88% MEERREBR ERNFARLFETES - REAEEBHE 55% WERESRAMKERBR

(Forbes) (Forbes)

The retail industry spends
250 million gallons of ink
each year on printing
receipts (enough to fill
380 Olympic pools).
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(Huffpost)

250 MILLION

GALLONS OF INK

YOUR PRIVATE
STYLIST AT HOME

Fashion salespersons prefer to introduce
themselves as "stylists," as their duties
are not merely confined to selling, but
also giving professional style advice.
Nowadays, intelligent home systems
can offer comparable personalized and
unique experiences. Last spring, Amazon
announced "Echo Look" - a new service
that combines machine learning
algorithms with advice from fashion
specialists. With the front camera, the
device records and stores users' fashion
looks on the Cloud as encrypted images.
Its "Style Check" function can suggest
outfits according to factors such as
colors or current trends. The data
collected through this service will help
Amazon better analyze users' shopping
preferences as it is developing its own
private-label fashion brands.

Image : Amazon
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SBRIEOMAFPBYELFHEES

FASHION
MANUFACTURE
BROUGHT TO LIGHT

The encryption technology blockchain
was originally invented for the exchange
of Bitcoins: instantly verifiable, easily
traceable, and inalterable. Thanks to
these advantages, blockchain is widely
used in shared economy projects in
developing countries, ensuring the trades
are fair and open. In collaboration with
Provenance, a blockchain service provider,
the UK fashion brand Martine Jarlgaard,
has recently launched a smartphone
application that allows customers to
trace back the manufacturing process
of their clothes - the textile mills, their
workers, and even the sheep that
provided the wool. Are the products fair-
trade? Were any animal harmed in the
course of production? All the information
is brought to light for the customers.

Image : Martine Jarlgaard, Provenance
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WITH NEW TECHNOLOGY, SHOP LIKE YOU HAVE NEVER SHOPPED BEFORE

STAFFLESS GROCERY

Earlier this year, Amazon managed

to disrupt a centuries-old practice by
creating the first staffless supermarket.
"Amazon Go" uses technologies such
as Sensor Fusion and Machine Learning,
enabling customers to grocery shop
without any human assistance. The
system simply requires you to scan your
identity barcode at the entrance, pick
what you need, and off you go! All the
purchases will be detected and directly
charges to the customers' Amazon
accounts.

Opened in July by Ant Financial (an
affiliate company of Alibaba), Tao
Café in Hangzhou is a cashierless
coffee shop using facial recognition
to track customers' orders. As they
leave the restaurant, their bills will be
automatically deducted from their
Alipay accounts. A fried chicken fast-
food chain has also been testing Alipay's
"Smile to Pay" in selected stores since
September.

Image : Xin Hua News Agency
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GREEN RECEIPT
SYSTEM

We all have a love-hate relationship
with "receipts". On the one hand, we
need them as proof of our purchases

in case we need to exchange or refund
them. On the other hand, they become
potential trash the moment we step
out of the store. Even worse, the ink on
the receipts fades with time and turns
them into useless pieces of blank paper.
Hoping to solve this dilemma, RECIPIO,
a startup company from Hong Kong,
launched a smartphone application of
e-receipts. The app allows the retailers
to deliver electronic receipts that can
include terms and conditions as well

as promotional messages to their
customers. As for customers, the app
prevents them from storing a pile of
paper receipts and helps to categorize
them for personal records.

ssee0 T 4:34 PM @ 1

} = Home

Welcome back, Thomas!

<RECIPIO

Recipio ID: 00001010

Image : RECIPIO
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Receipts

MEDEXO
ROBOTICS

Denis Huen, the founder of the startup company MedEXO
Robotics, has been pursuing his career as a scientific researcher
and as an entrepreneur simultaneously. In 2017, the researcher-
entrepreneur finally decided to put his Ph.D. studies in the

UK on hold to focus on the development of his product in

Hong Kong - a wearable robotic glove that improves the hand
tremors of Parkinson patients.

18] {>% MedEXO Robotics Bl A Z & (Denis) EARERE K E
Bt BE—_ERBEEENZX FARAHERECZEH S [HERE] £
ERRAKRE2017 FATEEEE  QBRETERNARIE FE
EMBENEZEENTE  REHNSBIEEETFPERAEE -

A

SCIENTIST-

ENTREPRENEUR

%




FABRICA WEAVE

A SCIENTIST-ENTREPRENEUR

EXO

ROBOTICS

The idea of the robotic glove emerged from Denis'
master research. After graduating with a master's
degree from Imperial College London, he came

back to Hong Kong and pitched his idea at several
competitions. The result was rewarding: he obtained
the first seed fundings to launch his company and
gather a team of like-minded friends. Soon after,
they all went back to the UK to pursue their studies.
Although Denis wanted to pursue both his academic
and his entrepreneurial careers simultaneously, reality
turned out to be more challenging than expected.
Oxford University eventually agreed to let him take a
one-year leave of absence to return to Hong Kong and
devote himself to work on MedEXO Robotics.

Within a year, Denis hopes he can complete the
development of the product and secure channels

of distribution. Another reason for his return is his
realization that the entrepreneurial environment in
Hong Kong is better than in the UK, "At the beginning,
| thought the business environment here was not
ready for inventive startups, so | returned to my
studies in the UK. | discovered later that there are
plenty of resources in Hong Kong, so | decided to come
back." For a period, Denis worked alone without any
support. Now, MedEXO Robotics has joined The Mills
Fabrica Incubation Program and Denis has three full-
time employees to assist him in his product research
and development with funding from Hong Kong
Science Park.

Wi FEMEERB Denis MBEBLTHFZER @ M
2015 R B HEBIE BT REEZDREE - L2 MT T
DIRELE  BRETHEMANKE  BISARMNE —£/E
BEek AR EEREAGNBRELMERE - &
B Denis EBHMABHECRRNEEZE . —RAt
UAAN—8EE  —2EMBRER JEBHEE &
BARATHFEZABERNEE—FNHE DEFTIER
MedEXO Robotics °

—EBEMHEITR HESLTE Hs 23 HE
MERERTE BAERSHKEERE 5—#
BREENER EHERINEBAERELER
BRE:[EBRESABARNERRMEKA - HLLR
FTOHRBEEZ BRREREBFAETLER B R
FEBHER ) Denis B E—"BEBFTENE £
B SEREMBEBKZEME IE- M MedEXO

Robotics L #£ 2 8 7 @ € {F 4 W 15 & &t &

TEAMBENED  BHETIZ2BMETHNBIE

Em e

Denis enjoys a lower cost of living in Hong Kong

than in the UK. An example is the "cheap meal" at

the university canteens that he jokingly mentioned.
But more importantly, it is easier and lower cost to
purchase mechanical components from China, which
reduces development costs. "For the same part, prices
on a UK website can be ten times higher than in China.
Although many manufacturers are from Europe, their
products are made in China. Here, | can buy the same
components in Shenzhen at much lower prices," he
explains. Moreover, he can visit factories in Mainland
China to create the product prototype anytime he
wants. Given that all of these were impossible in the
UK, product development process is undoubtedly faster
here in Hong Kong.

According to projections by the Census and Statistics
Department of Hong Kong, the elderly population will
rapidly increase so that by 2056, people aged over 65
or above are expected to make up 36% of the city's
total population. The United Nations 2015 report
estimates that in China, the population aged 60 or
above will total 200 million by 2050. The aging society
creates a growing demand for healthcare services.

As Business Insider predicted in May 2016, the gross
value of loT Medical Tech market will go up to USD 400
million in 2022. Riding the tide of blooming innovative
health business, Denis believes that Hong Kong-based
companies, including MedEXO Robotics, have the
upper-hand in searching for business partners and
expanding into the Chinese market.

BEBETFERAL REE - Denis X5 IRAETER BAE X
B [Z+ ek MEATPE AN REERREES
HhBEASEMER  SNETOHEBERA  [BE—&
MEM - BERMAAERAERERZE 105 - BIEA
EEHENARBIHERN  EEHMEEPHEE B
BETNEEEFRERUSHG  EEEESZ ) It
Sy Denis EHBK AR EMWESEIREEREUE
m EEFETHENEE : RMREBESRS @ ek
BRI IHAESFERUOEESEHE -

BEEABSRAESERTHOADEE - KA DB
2 EEL B 2056 F 65U LA O (RiEE
36%  MBABEKEMEEEBEIN 2015 EHRDRK
& BIFERIPEITE 2050 F - 6O EMA DB SE 2
BA BREHERADRZHNER BEADEZL 2
IREEERFMFZ BT HREE EFRA T (Business
Insider) BREAEEES5 ANREFTER 2 YHHE
BREMISE 2022 F  HRE4IEET  BHAI %
BATBEEREY  Denis HEBB AT SHAERH
HEHPETSE  SHEEHE FNES -

“l DISCOVERED
LATER THAT THERE
ARE PLENTY OF
RESOURCES IN
HONG KONG, SO |
DECIDED TO COME
BACK.”
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Denis describes the Wearable Robotic Glove as a "total
package". [ts mechanical system creates resistance
that diminishes problems caused by hand tremors.
Moreover, its well-thought out design fulfills daily needs
of Parkinson's patients:

WATER-RESISTANT
USERS CAN EASILY HANDLE HOUSEHOLD TASKS
INVOLVING WATER.

Ba7k
REETREEISTK  BHkrtEYSRMNEREE -

Denis ¥RER—F [HAZEI] WER
WMEGELEBNETETFTEREZR

TADLE - SERATERAES

BREATHABILITY

SINCE NON-POROUS TEXTURES CAUSE DISCOMFORT,
CHOOSING BREATHABLE MATERIALS IS ESSENTIAL.

BR
FEREERBETENER > EHITHREFEFEE -

BT BB
hEE MR EHBIE

SOFTNESS
MADE OF FABRICS AS SOFT AS CLOTHES, THE GLOVE
IS COMFORTABLE ENOUGH FOR DAILY USE.

g
ERABEREMENGH  BERRRITHBE -

.0

<
<

INDEPENDENCE

DESIGNED TO BE PUT ON SINGLE-HANDEDLY, THE
GLOVE HELPS USERS TO REGAIN THE ABILITY TO CARE
FOR THEMSELVES.

B
LrERESBECHELFERFA - eFtMBEHEREND -

LIGHTNESS
IN ORDER TO BE PRACTICAL, THE WEIGHT OF THE
GLOVE IS CAREFULLY CONTROLLED.

EE
STFRAMFIMBENAR  BEEHMHEE -

APPEARANCE
THE MODEST LOOK OF THE GLOVE AVOIDS
UNWANTED ATTENTION.

ShiE
REBEEHA  REERLFEORMBALES -

“EXISTING HEALTHCARE EQUIPMENT
FOR DISABLED PEOPLE IS
COMPLICATED TO USE.

IT REQUIRES THE ASSISTANCE OF

[RETE LR MEHBRER
mEXANEEARETRR -

BERFERATHEN A

A CARETAKER. BUT | HOPE PATIENTS
CAN REGAIN THEIR INDEPENDENCE
AND TAKE CARE OF THEMSELVES
WITHOUT A THIRD PERSON'S HELP.”

RKEE=HE -]

Denis hopes to create a new image for medical
instruments - no longer mechanical and hard, but
comfortable and soft. To do so, he hired a fashion
designer who is responsible for the appearance of

the glove. "It is different from the normal procedure

of product design. Since the robotic mechanism of

the glove is very complicated, a slight change of the
interior will cause a big change on the exterior, such as
affecting the thickness of the glove." This is when the
fashion designer intervenes. While the glove has to be
thin, light and unemphatic, we have specific selection
criteria for the fabrics: they need to be breathable,
waterproof, quick-drying, and soft. The aim is to create
a robotic glove comfortable enough to wear every day.

Robotic glove technology can be applied to broader
uses including helping paralyzed or stroke patients,
and even assisting workers to lift or move heavyweight
items, says Denis. In collaboration with the social
work department of a local university, he has invited
a group of patients with spinal cord injuries and self-
care deficiencies to test the product, in the hope

of helping them regain increased independence.
"Existing healthcare equipment for disabled people
is complicated to use. It requires the assistance of

a caretaker. But | hope patients can regain their
independence and take care of themselves without a
third person's help."

Denis & 2R{L[ BB =M [EAR LR L KKNER B
TERACAFERRBEATE  BFEA —RHERS
B EFBETFEINE  [ER-—REDRFTE - F
ENBMEASEN  REEBHAND BT EITF
ENEE o] it MFERAMMNEL - REFFEIN
g 15 ARTL: RANYHBE—E2F% &
EER DK BT ZEESHREESENTH B
KBABLEFEREFRRRETE -

EmBEHEEH - Denis S FEMNBM NMEIRE R S HIE
BENTFEBN  BtEAEEENTREBRAT L E
EREMB TARE EEEY - pRAELRELE KK
BOHIBRAE BR-IMEHERE  BERENET
BnmANAER  BEPMMERLSRE : [RETEL
MREHRER  FEXAMERABE LS - B
HERABBEIN  TREEF=FEI HeewBEIL
o A5 o

Founder of MedEXO
Robotics

MedEXO Robotics &lli A
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3D TECHNOLOGIES:
THE FUTURE OF TEXTILE

3D printing has been a hot topic lately. A video titled "3D
Printed House" has gone viral on Facebook since March.
However, one user's comment "Say goodbye to your jobs,
construction workers" stirred hundreds of responses and made
us wonder: Will 3D technologies steal jobs from humans or
improve our lives by taking care of routine duties?

Without a doubt, 3D printing and automated production helps
reduce costs and waste in the textile and fashion industries.
Examples below show us how these technologies can be used to
make fine, durable, resistant and unexpected products.

3D TEN[@ R 2 Facebook FHIEAPIEERE - —E& [3D
ITENEE] WRIE r EMNMB3 A —EREEERIR
£ REETH—RIEES [Say goodbye to your jobs,
construction workers | S|#BHAIEE » SIARE :
FEEEIDREME [HRE] TAENIE BRERET
AEWEE - EAEEBEHMOEREERZANREN ?

BATNESER  SDTENMBEBLERE - B T HBMEE
ITENRAERE - UM EREM FEFEBEMNEED
ERE BT BEERSTARETINER

000
000

For every pair of jeans made, over 18,930  &3&E — R4 1748 - JRE B 18,930
litres of water is wasted. NFEIK o

(Forbes/Sculpteo, 2016)

At least 15% of fabrics are cut and threw HERXEE * 24 F 15% MR ERE B

EmRREY

away in a textile mill.

(Timo Rissanen, 2005)

TAILOR-MADE WITH
NO SEAMSTRESS

VIRTUAL FASHION
SAMPLES

UNSPUNTECH.COM

Founded in San Francisco, the startup
UNSPUN is ready to amaze the Hong
Kong fashion and textile industry with
its advanced 3D printing technology.
Finalists at the "Sensors and Advanced
Materials" Jumpstarter 2017 startup
competition, UNSPUN introduced the
innovative "Fit Learning" - a body
scanning technology that only takes

15 seconds to obtain accurate
measurements necessary to enable 3D
Printing. In combination with a specific
3D textile printer developed in-house,
they can produce well-fitting and
durable garments according to one's
specific measurements. The company
expects this production method to cut
40% of the greenhouse gas emissions
from the manufacturing process, as well
as reduce fabric waste by 15%. UNSPUN
plans to bring their 3D customized
garments to the public by the end of
2017 at USS$250 a piece.

Image: UNSPUN

KBEEB=Z%T XBRKEEEE
) 71 8] & A UNSPUN » 2 &l ¥ tt &
JUMPSTARTER 2017 [{E X2 R ED
B R38R ERR - tPIE 3 [Fit
Learning | £fff » RJE 15 MME R LATEAK
3D - BEBENFRR TR - B
B MIF e 3D SHAFTEIR - BHEHRE
&5 EMFNRE - tfIEGFERRERX
R A MBI 40% MBI E - 1B
B 15% B3 PRI I AT E AR O B Y RE
¥t e UNSPUN FE 57 2017 F F K H 18
BRALE SHITRXRHNEBOES
250 7T °

BROWZWEAR.COM

Image: BROWZWEAR

5 N W— —— —— S —

Even though it is not an application of
3D printing or automated production,
virtual fashion samples apply the
concept of 3D technology and reduce
cost for corporates. To ensure the sizes
are correct, fashion manufacturers
need to produce clothing samples,
which involves professionals such as
fashion sample makers. However, the
Singapore-based technology company,
BROWZWEAR, has developed "LOTTA",
"VSTITCHER", and "STYLEZONE" -
three products that serve the functions
of design, product development

and showcasing respectively. With

the help of technology, corporates

can create 3D graphics that closely
resemble the actual products. This way,
manufacturers do not have to produce
samples unless necessary. Production
cost and wastes are also reduced.

BAREYTRIDITHHEASLEE
ME T BREEABTIDHS Ad
ERETIORA: BTHERERORT
BEAEREHSFTSRIEZR ©®
MATE L ERMESEP B E - 510
WA E i B B A 3 BROWZWEAR -
% 7 [LOTTAJ - [VSTITCHER] #n
[STYLEZONE] = FE & » 3l 2 #
REXRT ERWENRERIEND
Lo bEMEBHMMNER  BEHREE
BEr 3D EGR BRI UAKER S RIE
AR R R EE R K A ERE
RE o
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TRENDS
IN SD
PRINTING

PRINTING IN
SPACE

ROBOTICALLY WOVEN
SOCIAL SPACE

North America is the most significant
market of 3D printing materials.

EEMB2IRERY 3D TEIYR TS -

3D TECHNOLOGIES: THE FUTURE OF TEXTILE
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WWW.NASA.GOV/FEATURE/JPL/SPACE-FABRIC-LINKS-FASHION-AND-
ENGINEERING

Raul Polit Casillas, systems engineer

at NASA's Jet Propulsion Laboratory

in Pasadena, California, invented a 4D
printing technology that can be used
in space. Besides producing spacesuits,
it can also fabricate the ultra-strong
shell of spaceships to withstand
meteorite impacts. In the 20th century,
mass production dominated the
manufacturing industry. But in the
future, we will not merely manufacture
items but also its functions. The term
"4D" indicates this new aspect of
production: according to the needs and
situations, the printer can "encode" the
required functions in the fabrication
stage into foldable and transformable
materials. NASA hopes its astronauts
will be able to print necessities such as
spare parts from recycled materials,
thus helping to solve critical issues

in space.

Image: NASA

EFEAZE#EE (NASA) BEFHEE
= (JPL) # & # L2 0 Raul Polit
Casillas » & T —BEHEREER

FAH T4DITED ] &1t - e AR ERX
=R BRI LAEREMIKIERA
WEEME - M REELE (Mass
Production) & 7 20t a2 AU RLIEZE B
ERBEHES  RRRUEEXETEEREE
mc BEAE [Teel o ERERITER 2
B [4D] TREAGEITHAEE - &K
MK BREBRBERIIEMEHE—E
[wmE] £ ZHR o NASABZEREK
EANBEERITERR - AIABTTEEREF A
EYRITEHR SR M - Bt MR Kz
PRRFRERERF B -

WWW.JENNYSABIN.COM/LUMEN

We love exploring the relationship
between textile and architecture.
Recently, the winner of MoMA PST's
annual Young Architects Program (YAP),
Jenny Sabin, has introduced "Lumen"

- a large-scale canopy structure made
of textiles. With the Digital Knitting
technology, she fabricated numerous
cellular canopies out of recycled
textiles and photo-luminescent yarn
and turned them into an enormous
sunshade structure. Over the course of
the day, the responsive textiles absorb
sunlight and emit blue, violet, and pink
glowing light after sundown. Under
the canopies, a proximity responsive
misting cooling system and hundreds
of robotically woven spool chairs make
Lumen an ideal social space for the
public to spend the hot summer.

Image: Jenny Sabin

BM—ESZHBEEE BN
M. BEEERPSIEREMP LFEE
SRt &) (MoMA PST YAP) #9Bs &
Jenny Sabin - EREYEINERT —
RHBYMREMEBREIKRE [Lumen] °
1 48 B W A5 2R B RS MR - R B BB
#m 4% (Digital Knitting) BMTAE T BT
AR - BAES R — FERE SRR B Y4
MIRE - I EIRENENEBZEE - /2
BEEAREARFE—(EENZEMH - &2
RBERBHRTEHEIRE - & Ee#ib
B ENMPAENRE  KAZRBARE
SEHHAHLTRM - ERBAMFTF -
EHEBATNBEZDH [—F—H] &

(The Guardian/Markets and Markets, 2016)

A growth of 266% is expected for the 3D
printing business in 5 years.

In 2021, the gross value of the
global 3D printing business will reach
USD 1.5 billion.

IDITENEBERKRAFESH 266% B
R

(The Guardian/Markets and Markets, 2016)

BHE 20215 - 2 3D ITHNEBKRE
5 E3ETT -

(The Guardian/Markets and Markets, 2016)

Around 60% of key industry leaders

develop their products using 3D printing.

B 6 REAFENNERNAL  FRA3D
FTENB S E o o

(Forbes/Sculpteo, 2016)

93% industry specialists believe that the
application of 3D printing is the most
competitive strategy today.

93% MERN AL  RAE 3D ITEIRIME
EBRFNRREE o

(Forbes/Sculpteo, 2016)



FABRICA.WEAVE

TOP 5 TIPS FOR RUNNING A SUCCESSFUL CROWDFUNDING CAMPAIGN

16

TOP 5 TIPS FOR
RUNNING A SUCCESSFUL

CROWDFUNDING CAMPAIGN

Students from Shau Kei Wan East Government Secondary School
won the Grand Prize in The Mills Summer Program with their
"MFB 5.0" backpack designed for family outings. Whether by
students or entrepreneurs, all innovative ideas deserve support
and need to be tested and refined.

As crowdfunding platforms are a great place to gauge the
market potential of a new product, The Mills plans to help

the winners of The Mills Summer Program run their first
crowdfunding project, so we asked CEO and Co-Founder of
Origami Labs Kevin Wong and EONIQ founder Quinn Lai to
share the secrets of their successful crowdfunding campaigns.

BEEBRELHENRZREHRFEEMRANFIE
& [MPB5.0]- 53 [BMBURHMSESHER] LEX
B - TwmRTBLEERDAITENER - EAEAMAIH
HESXIXE LERFTECBHBARESTRETHE
FAE MBRBTPEEREP—EAATERENTE -

MEYBRSEHRSFAAETEEREERA - FKE
HEDNRBFRINEERZ FEESEIZNME?
NR2B—EMRI ? Origami Labs {THAHERE (Kevin)
A1 EONIQ HYRIH ARHE (Quinn) - HEEDIZMME

RIERBHUE LR EENER -

* EONIQ and Origami Labs are The Mills Fabrica incubatees
* EONIQ & Origami Labs A LS B st EMIELI QA

LEARN FROM OTHER
CAMPAIGNS

EEHM
BERA

EONIQ and Origami Labs met their

crowdfunding goals within 90 minutes

and 7 hours of launch respectively.
EONIQ raised a total of HKS3 million,
while the ORI ring raised almost
HKS$2.7 million. These success stories
let people think that crowdfunding
platforms are a quick and easy way
to raise funds. What they don't see is
the amount of time and effort that
went into creating these successful
campaigns. Before launching his
campaign, Quinn spent months
watching and studying two to three
pitch videos a day, noting down their
respective strengths and weaknesses
so that he could create the most
effective pitch video for his product.

EONIQ # Origami Labs % 5l 7£ 90
DEM7NENEINREEFR E
& BSHBBBEE 300 T Origami
Labs b 15 2 31 & # 270 & 7T M) X
B REAFIKDERE  HaL
REZTHEREZETLR  HEKI
ERAMAE T ALREBASM - Quinn
EHEHREAEN SXBeHmE
w2z 3R Kk E R A (Pitch
Video) * & 50 T & B4R JH = 7] BL
MEBHART - EEATEHBAR
RIiEE - 2B ANERZ R
% BHEEBCHERIMNNKEE -

INVEST IN
MARKETING

EEHEN

Startups are often great at product
development, but at a loss when

it comes to sales and marketing.
While startups may have a person in
charge of business development and
promotion, they often underestimate
the amount of human and other
resources required to carry out an
effective campaign. Kevin suggests
budgeting for videography and
public relations professionals before
launching a crowdfunding campaign.
Most campaigns cite media
coverage, which not only increases
the trustworthiness and credibility
of the campaign, but also creates
momentum. Quinn pointed out
that there was a significant boost

in pledging on the day local online
media covered the campaign. In the
end, Hong Kong contributed to 30%
of EONIQ sales.

TEICEAFERATECHER B
AEEAMMHITHA—BEHEK - BIfER
ABEHRBEEE  THASEZIEHA
ANORIA - AR RMBERHAF
FENIERIE - Kevin EEZRBIRE
AT BEBEYESARAEREGRE
MEFHTE N ZHREEE
2 PR A B R RE S &
NMEEMEEMEREFNHR S - B
@ 58 T WS o Quinn 1R B A
WRENREREE X @ HEBEEH
10 - 4L EONIQ BB RIS REH S
30% °

ATTRACT
CUSTOMERS

HEEN

Facebook and Instagram are effective
platforms to attract customers, and
Kevin emphasizes the importance of
creating buzz on social media and
making sure people can click on a
"Buy" button that leads them directly
to the crowdfunding campaign. Most
customers are not friends, so how
does one create a community of
supporters? Quinn suggests starting
with one's own network. Quinn's
team didn't just share the campaign
on their own Facebook page, they
also encouraged their friends to do
the same. Your friends may not be
interested in buying your product,

but by sharing your crowdfunding
campaign with your network, you
immediately gain free publicity to a
much wider audience.

Facebook # Instagram =& &) 8 JH &
EWRETFE  Kevin RFAEA R
BEEGEENEZE  BERFIER
BlEE®RT [BUY] %4 SHME
BERRERY  AIEEREMEME
A RIAABEL TR ? Quinn 18
EHRFEAKFR - & F Quinn 1Y
B B NBE{E A Facebook D Z R
BIEE  ERFHEESVARSEE
FoMABEEEMRNER I35
£ Facebook LD ZRHREIHE - (&
ERELEAEMREESHE -

IDENTIFY YOUR
TARGET CUSTOMERS

REAEEE

Even though crowdfunding platforms
are international in reach, consumers
in different countries have their own
distinctive cultures and habits. Quinn
points out that Hong Kong people

are willing to spend 10 to 15 seconds
watching a video, whereas the
attention span of Americans may only
last a couple of seconds. Thai people
on the other hand, value strong
storytelling and are willing to watch

a 5-minute ad. So startups need first
to decide which markets to target
before coming up with a marketing
plan. Using the products designed by
the participants of The Mills Summer
Program as an example, Kevin
recommends to focus on Hong Kong,
Macau, and Taiwan by tailoring the
marketing message for these markets.

HAREBULERERTE - BE5E
BROEEEHBBEENX(EME
18 o Quinn AR ERALSH - BEA
FRELI0EVREERE  XBEA
AREREMMEREMY « BRM -
BABREESEEHEE  BB5 D
BNRALELEET - HHalt
EHEREERWIHMS » 1RE
B EREE o Kevin AR EZBER
MSERERAD - ER/NEF TR
BETGhE IR R 85 B
RAEENEMR AT AR

MAKE YOUR PITCH
VIDEO LAST
RiEkAH

R ERA

Everyone knows how important the
pitch video is to a crowdfunding
campaign's success which is why
this is what people usually start with.
Kevin, however, recommmends leaving
the most important task for last,
because a lot can change during the
product development process. He
suggests waiting until the product's
key attributes are confirmed before
creating the pitch video. It's much
easier to win customers with a clear
and accurate depiction of the product,
and because some customers only
have a two-second attention span,
Quinn suggests starting with the
product's key selling points.

AREANERERIBEREREEN
— R EAUERZ A HAMNBEEER
HEIE - IRBEENER T8
XEAM : Kevin IZEEAR » EmATE%
MBRTERETEBERE BES
TEEBETHRACHER  EEMNE
MERETER @ ARTEENIRE - A
HRAKRE AR W ER TR 5
MUEEBEERBEZ L o o - EXRE
BUHEBERRERE [MUMME] - AT
LA Quinn 1REEE & - WBTERIAMNSE
—BEEHEMRASE -

Founder of Origami Labs

Origami Labs &I# A

Founder of EONIQ

EONIQ &ll# A
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THE MILLS WEAVING

THE COMMUNITY

Fabrica and MILL6 Foundation, two of The Mills' pillars, organize
different activities in collaboration with various partners to

connect the dots in the community and explore the possibilities EZKAIEEM o

of the techstyle industry.

HEOBRNIMAIEFEEESN A ARESE » BBREE
BRZLHBHENE  EEELHETEHE  KREHNEE

/

PR SR,

THE MILLS SUMMER
PROGRAM FINAL
PRESENTATION

Over the summer, 25 students from six secondary
schools participated in The Mills Summer Program,
co-organized with Big Education Platform Edu 2.1, Our
Hong Kong Foundation and Wofoo Social Enterprises.
Through the product development process of buying
materials, designing and prototyping a product,
students honed their communication and problem-
solving skills, gained a sense of accomplishment,
developed team spirit, grew more independent, and
received some career inspirations.

Participants presented their product prototypes on
18 August to a panel of judges that included SK Choi
from Big Education Platform, Origami Labs founder
and CEO Kevin Wong, EONIQ founder Quinn Lai and
Cherry Chan from The Mills. The team from Society
of Boys' Centre Hui Chung Sing Memorial School won
the Creative Prize with their "Ultra Rain Set" that
combines a backpack with a raincoat. The team from
Shau Kei Wan East Government Secondary School
won the Grand Prize with "MFB 5.0", a multi-purpose
backpack for outdoor use that includes a picnic mat
and bags of different sizes.

The Mills will help the prize-winning team refine
their designs and bring their product to market on a
crowdfunding platform. Details about the program
can be found on The Mills Fabrica's Facebook page.

KB 6RERM 25 5 EBLE  EERAMNS R TRHE
WBERHETE BEHEEEEZURNEHLELES
WE [REEMEX]  THBREBERBOH R
FHEMEEERANBIE  EIBBRI CBHMES K
AR BEREeRENEENREE - WHEEE B
REIBELE -

2ERBBES AISHERKRE BEHLEYHmOREK
REE AKBREFARKRESE - VA ORI 1T
WERERE R EONIQ Bl ARBBEETTFH - K
PDEFMBLIERAEANEREE  EEREBEEM
MEKAEMA—® [Ultrarainset) s MBEEREZFHE
HBh BESHELZESBNBERNZHAEFIE
£ [MPB5.0] EF K -

ABTERENAEEXNEETE R BE2YBSHH AR
BEREREEER  TEBREFRLETR - FH
REBEENFHE  HEEEZ2ES Facebook EH

FASHION SUMMIT
2017

Image: CITA

Group Managing Director
of Nan Fung Developments
Limited

Founder of The Mills

MEERARAREH
ExmrE

e mEIHA

Held in September, the two-day Fashion Summit

2017 brought together leading materials researchers,
academics, designers, manufacturers and retailers to
discuss topics on the theme of "Zero Impact". Organized
by the Clothing Industry Training Authority, Office of
Legislative Councillor the Hon Felix Chung Kwok-pan,
Hong Kong Research Institute of Textiles and Apparel
(HKRITA), REDRESS and three other organizations,
speakers and participants exchanged ideas about the
challenges and opportunities of sustainable fashion.

The Mills was one of the strategic partners of the
conference and Vanessa Cheung, Group Managing
Director of Nan Fung Development Limited and Founder
of The Mills, was a keynote speaker and shared about
how The Mills Summer Program, Connecting Heung Che
and other programs organized by The Mills and MILL6
Foundation engage students and the community in
sustainability.

Fashion Summit also announced the Fashion Future
Challenge Award, which invites local university students
to think about the challenges facing the fashion industry
in the next 5 to 10 years and propose a solution.

MEREIRBEN  DESBERMESRER  BEHE
P ZA B L - REDRESS % 7 fE# B Hn) (B iH&ig)
9 AMERT - REMANEEA [TRE] ATE RE
R - REt AE  HERBASZERE - Ralk
K EHBELEEENRRAO B S BB -

HEYHRESHRBEN HLERERARNEEESA
RIERBEDMANARAIMKETIERE  THRHLEYK
EABES AR [MEYRBTKRERER] k [FER
&) FHE BB ERNESTFERE RLRE -

(FHimiE) BEMERMR [RRAREBAE]  SZHAE

BIRBE QIR RABERRS £10 FHMEEEHE - 18
REBRTT TN S2EE -

Details on the competition can be found at:

ERILERIE A

Fl 0

MILL6 FOUNDATION
TECHSTYLE SERIES 2.0

Images: MILL6 Foundation

;\‘
= B
‘% /}»/;'

Partner of
Inside Outside

Founder of PET Lamp

PET Lamp I3 A
Inside Outside A& A

MILL6 Foundation and the Institute of Textiles and
Clothing at Hong Kong Polytechnic University are co-
organizing the “TECHSTYLE Series 2.0". The two-day
Discussion Forum in December, "TECHSTYLE Series

2.1: Fabpublic! -Talking about Textile, Community

and Public Space",brings together artists, designers,
textiles specialists, and other culture professionals and
academics to discuss the challenges and opportunities
of working across the disciplines of arts and textiles.
Alvaro Cataldn de Ocon, founder of PET Lamp, and
Aura Luz Melis, partner of landscape and interior
architecture firm Inside Outside will be the Keynote
speakers of the event.

DATE:
VENUE:

ENQUIRIES:

Japanese artist Junichi Arai (1932-2017) is renowned
for deploying traditional textile-making techniques into
experimental production processes, and creating pieces
that combine contemporary Western technologies with
Eastern methodologies. The exhibition, “TECHSTYLE
Series 2.2: Self-Organization: Junichi Arai’s Textile
Anthology” is the first retrospective exhibition of the
master in Hong Kong. Dubbed a “dream weaver,” the
show will present the diverse challenges and beauty

of fabrics created by Arai, offering an immersive
experience into the sensorial, textural, and visual inner
world of the artist.

DATE:
VENUE:

DATE:
VENUE:

ENQUIRIES:

NEECEREBEIARBHBRBEXRERGIN [
BEZRY 2.0 BEE12 ABRRRSPIRANHANE (5
KLEERF) 2.1 Fabpublic! — R4 - @M A
TR BREBMNR R SBER  ERALTR
BE NRBMBN RS BALBENRE - WEBFT PET
Lamp &I ## A Alvaro Cataldn de Ocon* AR ZF RSB
FEFEIFFT Inside Outside K& # A Aura Luz Melis
BEEX#saE -

B :
MR -
=M

SO BARRFHEFEHE — (1932 - 2017) EELELE
BRWMBAERIERERS  FREERAIMEIEART
EBoR—F M [#F&BFRY 2.2 gt A=
—REBUTAENR| ROEFTENERALDER  wAEE
FEBEMRAREE  SUEMNGEBEEMHER - @E
i [BREBE] WS NMREABE -

BA :
RS -

B :
MRk -

-1
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THE RAW MATERIALS
EVOLUTION

In recent years, textile manufacturers have tried to

meet rising textile demand by using farming methods that
not only lower quality but also harm the environment.
While some social enterprises turned to producing organic
cotton, other innovators are developing environmentally
sustainable materials.

MEGHAEEHERMHTERNEE - BEABEAAES
BEREEER -ETERERBER  TEMELEESR
WHRERAABRENEELE - EF RIS REES
BRGEMERT  BRBERE-RY  BRESZHE
NREVEFYH > T REFTEAFAEENTE -

BOLT

THREADS

Image: Bolt Threads, WWD

Around 53% of Stella McCartney'’s
fashion line is made from renewable
materials.

Stella McCartney BRI B A E (G 2 @
mhEE) 53% ©

Over 60% of textiles are made from
petroleum-derived fibers.

BB 60% M8 &G i Al OT M A
HEBLEK

The advertising campaign for British
fashion designer Stella McCartney's
Fall/Winter 2017 was shot in a

Scottish landfill, showing McCartney's
determination to address the problem
of fashion waste. As reported in WWD
(Women’s Wear Daily), over 50% of

her women'’s line utilizes renewable
materials. McCartney recently partnered
with Bolt Threads, an American

biotech company that engineers next
generation, vegan-friendly textiles based
on proteins found in nature. Their first
piece will be shown in MoMA's (Museum
of Moder Art) “Items: Is Fashion
Modern?” exhibition which opens in
October.

According to information found on
Bolt Threads’ website, more than 60%
of traditionally manufactured textiles
are made from polyester or other
petroleum-derived fibers. These non-
biodegradable materials find their way
to landfills and the ocean, damaging
our ecosystem. The primary ingredient
for Bolt Threads’ vegan-friendly silk,
however, is biodegradable sugar and
comes from plants that are replanted,
completing the sustainability loop. The
resulting silk is as soft as traditional silk.

HBIREEREHAD Stella McCartney )
2017 FRE RN B EEHRIRHHN — R
HERARE BEENRBESERCERD
REEEBERL AR D © BRI (WWD) &

WY mEZREIRES50% ALNER

MEAUBENYHRE - SR ER
£ YRR AR Bolt Threads &1F @ FIH
AABEOEMENZEZSHG  ARRA
firiEmeEE (MoMA) K10 ARENEE
{ltems: Is Fashion Modern?) R&tHr
eI

B4 Bolt Threads MMBufiul - EH4
BEEHBE 60% M4hEm - AREE
HAERITER N EHERK - EwRAK
HERERNGEHE UMD - BREER
BNRAERERRE - R - M5 AR 5 EE
BHAERBEE2RASNEEZRS  TER
RENLEFGERAGZE - N EEGREA
#TE (Replant) MEY @ BREMWHE
BAER A A -

Southern Europe is a key citrus fruit
growing region. Italy alone harvests a
shocking 70 million tons of citrus fruit that
is deemed unsuitable for consumption.
Because disposing this waste is costly,
much of it is illegally dumped which
creates environmental problems, and
many juice companies that can't bear
this cost have had to close down.

Spotting an opportunity, a group of
ingenious and environmentally-conscious
[talian students founded Orange Fibers in

2014. They worked with Sicilian farmers to
collect citrus fruit waste and byproducts
and developed a vegan-friendly silk
thread. Orange Fibers is the world's first
company to use citrus juice byproducts
to create fabrics. Like Bolt Threads, they
also produce soft, lightweight vegan-
friendly silk which can be available in
different colours. Fashion house Salvatore
Ferragamo was the first to use Orange
Fibers' fabric, and the first fruits of their
collaboration were launched in April on
the 47th Earth Day.

ERERHEMBREKENEE  BEEE
AF BERAFERBAERNEEHIFE
E| 7,000 BN EAHRTE - HREERE
¥EYnEASS  NTEERSEAEAN
BRIEME FERNAMBETREERA
B R AR AR e

BRI - —IEAEREFRIE MRS
REBRNFIZER 2014 F KL Orange
Fibers - MEAARE S —HHRRE

15 EEMKEMEREBEIER - HE
HERELH S RMAR o Orange Fibers
IR E R BT 8 E M A4 2 E R

AR - bR Bolt Threads R4
EFREXINZERGER  BAURES
SLEETREAESNMASR © M Salvatore
Ferragamo =% — ZK A Orange Fibers
ERHRREEE - EHAENRE RS
E4RNE 47 ERERMMBEPREDL -

ORANGE

FIBERS

In Italy alone, 70 million tons of citrus
fruit goes to waste.

EANEFIFRAZRKNEEMRES
3Z 7,000 BME ©

Synthetic fiber production emits three
times more carbon dioxide than organic
cotton fiber production.

TEARMENIBRE  LLEEERRT
PR Z 3 B ALk o

Image: Salvatore Ferragamo, Orange Fibers
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Swimsuits are made from petrochemical-
derived fibers that are not biodegradable.
However, outdoor gear, swim and sports
wear often require the use of durable,
high-performance Nylon fabrics, posing
a dilemma for the industry. Italy-based
materials developer ECONYL® collects
Nylon waste and transforms it into
regenerated and regenerable Nylon. The
company supplies sporting brands like
Adidas, Speedo, and Arena.

ECONYL® collects nylon waste from
various environmental organizations
as well as their own waste collection
network which spans accross Europe, the

US and Asia. The waste comes from the
garment manufacturing process, post-
consumer as well as fishing nets left in
the ocean. Reclaimed waste is cleaned,
depolymerized, purified, polymerized
and transformed into regenerated
Nylon yarn to produce homeware and
garments. According to the company,
every 10,000 tons of regenerated Nylon
avoids the consumption of 70,000
barrels of crude oil, 57,000 tons of carbon
dioxide emissions, and 1 million GJ of
energy demand.

EXERBI AT A ER A D RE
AR PIMNREMKXKE ARG ES IR -
FESMENMMANEEERE  BRE
EMOTAURBEERO-KREE - UREX
FMEE R 3 2 7 ECONYL® @ BB

WHR S ERER LE(CRBLEMH

HFE4 Adidas » Speedo Fl Arena %
EESREmE -

ECONYL® HERER A Z [ERREE - @
WA BB BN - SEINFIEE N Z BT -
BELERERBRIGBIETOEN AR
HEERWEONR_FXY  EERABER
BEREXERRE - DB RNEELB
ESE - BRE (depolymerization) » %

& (purification) @2  @BHH

& (polymerization) B AR KA
A o RIBM IS §HE 1B
[ese @& 7 WA RMOFEBS
BEEH S H - ARADEE 100 &K
EEEN -

The garment industry used 157% more

Nylon in 2015

12015 F - RRXXMEEERAEL
2000 F38H0157% °

For every 10,000 tons of regenerated
Nylon, 57,000 tons of CO2 emissions are

avoided.

BHEE1EBWES
B — fL ik o

C B BHEB 5 &R

Image: ECONYL®

SIGNIFICANCE OF LEGAL
COMPLIANCE TO START-UPS

Legal compliance is essential to the operation of all businesses.

THIREEREBER  BLEATFEER -

E: Entrepreneur
JTC: JTC Solicitors

E:BIEX
JTC : HE AR EPT

Nothing contained in this article shall constitute or give
rise to (a) any solicitor-client relationship or (b) any
duty of care. JTC Solicitors take no responsibility for the
contents of this article, make no representation as to
its accuracy or completeness and expressly disclaim any
liability whatsoever for any loss howsoever arising from
the reliance upon the whole or any part of the contents
of this article.

FXFABHARNTHTIGBALEE (o) EAEMEEF
AWEEE (b) EMRERYE - HERMEBHME AR
AR NEEEREE - RS E RN R B AR
Bt - WERHERAEEEMIERTEKERAX 2 HH D
AEM S RMEFMBR-BTRE -

SOLICITORS

VALUE DRIVEN PRACTICE

Partner of JTC Solicitors

HERENEHAEEA

If you have any questions concerning
this article, please contact:

Jennifer Cheng

Partner

(+852) 2127 4256
jennifer.cheng@jtcsolicitors.com

MEHANEEMER - BB
M=

BEA

(+852) 2127 4256
jennifer.cheng@jtcsolicitors.com

JTC: Effective legal compliance can be helpful to:

JTC:

JTC:

e avoid paying out significant costs to compensate third

parties and remedy situation;

e avoid significant civil (fines) and criminal (imprisonment)

liabilities;

e comprehensively protect valuable assets and interests;
e create trustworthy reputation and public relations; and

e build confidence amongst employees and potential
investors.

Many innovative startups and great business models fail due
to underestimating the importance of legal compliance. One
recent example is Homejoy (a very successful US startup which

raised over US$40 million).

Homejoy was a home cleaning services online platform startup.
It engages contract workers to provide cleaning services to its
clients. In 2015, Homejoy was faced with lawsuits due to its
misunderstanding of the nature of its legal relationship with

the cleaners. Homejoy considered its cleaners as “independent
contractors”, and thus may have overlooked its legal obligations
as the “employer” of the cleaners. It was reported that potential
investments may have since then fell through due to uncertainty
in the outcome of lawsuits. Eventually, it was reported that the
founders decided to shut down Homejoy because of lack of

sufficient funding for expansion.

Select appropriate corporate vehicle: Typically, conducting
business as a limited company (despite the higher set-up
costs) would offer more protection to the entrepreneur
instead of conducting business in personal capacity.

Identify risks of criminal liabilities: Study relevant

guidelines issued by the HKSAR Government to identify
the legal requirements applicable to your business. Pay
special attention to identify areas of your business which
may give rise to criminal liabilities and ensure compliance

of the relevant laws.

Adopt effective template for material agreements:
Identify significant aspect of your business and adopt
effective template agreements to safeguard those business
interests. Material contracts should be carefully prepared
to provide sufficient protection against the counterparty.
Seek legal advice: Seek legal advice when uncertain. Legal
compliance plays a key role in every successful business.

JTC:

JTC :

(

—

)

(3)

(4)

BHETERMENE B

e BRARBEF=ZTHERMELHKM M
BRAERM

MEEANRE (F15K) MME (8%) &E:
2HEHMRET TR EEMME -
BIZEENMORKBER X
BUYBTMEEREEHEENELD °

TLeF N PaIbEME BN L H RN - BEK
HWTFEERNEZEMAR - UEERIES
4,000 BETHEENEIR A Homejoy Bl - &
e AREREBEZRBOBLTE  FBREE
—MAENFIBEIRAEPRMBRMRE - 1 2015
F  Homejoy A¥I AR BEEZ T A 2 HHEEH
FEMMRBMELEEZFA - R Homejoy R
BRIANR [BuAeEl AmMARTIERBR
TAK [BE] 2£2BEF BRBIEL  8F
EEBTIREEEZEEE Homejoy ' BEBZEEHF
RERFETEEEMSIETESENR - Homejoy
B ABHREREARZ ELBERMATHEEATA -

BEQENLEERX - HAERAFNONILEN
RS EHEBRAEASHEERE  UBERAF
MRAREEEEHERFTETRRE -
REMEREHRE : FARETERFEHOE
IS URBEARNMAKENZTENERE
Ko WERFHIEBEMOEET S5 B EFRE LK
BEE M AERETHAR
SEENSVRARANMES - TERFEXNE
RHEBLEAERNANBAANRERBREHEF
@ MAEHAEBEENAL - WIRHEARE
HERRZHTF -

SREREBR  EMBIEATETNEN - BZ
ASPOEREBR - TEARZE PRI EENE

Z—3F -



the
mill

BEW K

The Mills is a landmark revitalization project from

Nan Fung Group scheduled for completion in 2018,

a celebration of shared industrial legacy with Hong
Kong, and a step towards a future of applied creativity
and innovation.

The Mills is composed of 3 main pillars: Fabrica,
Shopfloor and MILL6 Foundation. Building on a
foundation of legacy and heritage, visitors can explore
the continuity of an authentic Hong Kong story,
where themes of textile and industry are woven into
experiences of innovation, culture, and learning.

MEYMBN 2018 FEK - THEEBERENE
AREEE  ARBFEHBIENAG  UHILMBRE
REIERAIMERBENRBIE

MEYmAaEErEy HEEERABESE -AXHE
MR EERNKENABERES  WAHBNITER
RE BHAH XERBBER FIRLETPER
TEHEEMAENEBSSE

Email Address £
info@themills.com.hk

Official Website #3814
themills.com.hk

themillsfabrica.com

Facebook/Instagram
themillsfabrica

7%

THEMILLSFABRICA.COM/SIGNUP

SUBSCRIBE now for the FABRICA WEAVE!
M A& FC FABRICA WEAVE!
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