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This newsletter is for the purpose of providing
general information about The Mills and The Mills
Fabrica. Any information herein contained shall not
be relied on as the basis for any decision making.

If you have any doubt about any of the contents
of this newsletter, you should obtain independent
professional advice.

All information and contents contained in this
newsletter are provided for reference only. The Mills
and The Mills Fabrica make no representation or
warranty, express or implied, as to the accuracy,
completeness, reliability or timeliness of the
information and contents contained in this
newsletter.

The Mills and The Mills Fabrica accept no
responsibility or liability for any direct or indirect loss
or damages (whether in tort, contract or otherwise)
which may be suffered or occasioned by any person
using the information or contents contained in

this newsletter howsoever arising, whether due

to inaccuracy, incompleteness, omission, error

or otherwise, in respect of any information and
contents provided in this newsletter (including but
not limited to any third-party websites accessed by
hyperlink/QR code through this newsletter).

In case of discrepancies between the English version
and the Chinese version in respect of all or any part
of this newsletter, the English version shall prevail.
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Fabrica connects startups, §
investors, and industry players 5
to build a healthy ecosystem for the £
techstyle entrepreneurs. mill
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FABRICA .WEAVE

WELCOME TO FABRICA

FABRICA: A BUSINESS

INCUBATOR AND SPRINGBOARD
FOR TECHSTYLE STARTUPS AND

STRATEGIC PARTNERS.

Hong Kong offers incredible opportunities for young
brands and technology startups, in fact we think the
city is the best place in the world to build and scale a
techstyle business.

Fabrica has a Hong Kong based incubator dedicated
to making this happen - providing the space, services,
and connections that young companies need. As part
of The Mills project in Tsuen Wan, Fabrica will officially
open in 2018, but we are actively building a healthy
ecosystem that supports and nurtures the next
generation of techstyle stars.

HREFEREMBRRBRR - BEFRBBTH A
B BFEEEERE2EAREARRNBERNLRS
ERWW - ERBEREBNEFEN  HEEHBNA
VB EERHOMAFEENZER - RBMABRAER - &£
2018 FIEAFRBA - A EFETHEERINE T B FENER
R BET—REIEHE -

We believe that startups and established businesses
need each other and feed each other. We have
dedicated two floors in The Mills Fabrica to build a
practical ecosystem - dozens of individual office spaces
for companies large and small. When fresh ideas and
seasoned advice are shared, the sparks fly and the
magic starts.

BPEEAERNELRNRAF LA - UK
MESFEMBEME TFEM - BRUEMANERR
5 REETEICRANDOBRAETRBEEHRAESR
AHA - EEEFET TEMARKMEMES 2R A K
BERXRER  BHENEENAIE -

How can a young brand get retail exposure? Where
can startups meet investors that understand their
value? How can technical advances in logistics disrupt
the status quo? These are the kinds of questions we
aim to answer.

Our platform connects startups, investors, and
industry players. We build collaboration and dialogue
through ongoing series of newsletters, meetups, and
partnerships.

FHMBREESITERS ? A EZRAZT AR MM
BOMREE ? AR IR - WA R AR
ERR? BUHREM—EESHERNOERE -

MEETNHRTFEEGRIER REEMERAAL -
BB BERE  ARBR R GHMBHTE
REST A EMEE -
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SUBSCRIBE now for the FABRICA.WEAVE!
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QUICK FACTS
ABOUT
FABRICA

THE = 15,000FT"

INCUBATOR

Part of The Mills BEEEEEEE 15,000 ft’ incubator featuring A #£ 15000 F A RKIZE E ith
project based in W HE F — (@ ateliers, fabrication & samplelab, B2 T7TI/ZE - KFE - B RER
Hong Kong'’s Tsuen XHEE photo & media studio, and ROMERTEZE

Wan district co-working spaces

FABRICA

30,000FT"

WORKSPACE

Full launch in 2018 2018 FIEERXFHE 30,000 ft’ office leasing for BIRMH 30,000 FARMHZER -
strategic partners HEFREBFEARLE

MORE INFO ON PITCH DAY 2016 OPEN FOR APPLICATION MID-JULY!

BEZER PITCH DAY 2016 )R 7 A HBARIEZ RS !

themillsfabrica.com Read more on the last page

themills.com.hk FEHE
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THE INCREDIBLE WHITE SPACE OF TECHSTYLE: FASHION FUNDING EDITION

THE INCREDIBLE
WHITE SPACE OF TECHSTYLE:
FASHION FUNDING UPDATE

Yes, tech startups suck up media and investor attention, but
there are big opportunities across the entire value chain of
fashion and textile.

Z

MARNKAXREH TERBNREEN
BT BHENERSBEEHEESEREX
K o

A really really big number. So big that most of us cannot really grasp the
implications. But that is the starting size of this opportunity.

“1.3 TRILLION DOLLAR

TECHSTYLE OPPORTUNITY:
4 X THE SIZE OF THE
SEMICONDUCTOR INDUSTRY.”

LET’'S LOOK AT THIS ANOTHER WAY — THE GLOBAL FASHION
AND APPAREL INDUSTRY:

Is half the size of the global healthcare industry
ERERBERBIENH—FK/ND

K

Is equal to the entire advanced energy sector: including wind, solar,
natural gas and building efficiency, combined

EREBELLRITE  BEEARE  KBGE RARMEZELEME
KA

BER—EBEEANET  AAN-—BERANZEEKE -
1.3 EITRE— AR -

[1.3 BETHFIERBRB
HERSFLERTRM 4 5RE -

BMERARI—EAEERHRRERRIE

Is over double the size of the motion picture industry

HWEFTERI1BEEZ

Is four times larger than the semiconductor industry

Lh¥EETEK 46

And yes, there is room for growth and disruption.

EREMERERMRBNZER -

TEMRERZEFT -8 AREFRE KB WHANMENMRSE
T% ENSREEXNEEREE  RALEHZR [FEREX]
EFERAE  MXAEAMNREELBEEENITE |

Remember that brands and retail are only a part of the picture. Manufacturing,
sourcing, material science, logistics: all ready to be shaken up by advances in digital.

We call this the techstyle industry, and whether you are a designer, tech developer,
or investor, you had better be paying attention!



FUNDING
SNAPSHOT:
2015

We have listed a few interesting
companies that have received funding
in the last 12 months. Some well-
established, some you have probably
never heard of. This is not a list of the
biggest investments, but a taste of the
incredible white space opportunity of
techstyle:

“#Retaill o

Comprehensive In-5one Analytics

RETAILNEXT

www.retailnext.net

FARFETCH

www.farfetch.com

BOLT THREADS

www.boltthreads.com

BMREBRETEREBRENZEAR
REBIBESHRR  BERAERTM
M hA LB TEENHERF -
MRV EREBERANDE - BRI

BMABINBEREENEERS

CATEGORY Data Visualization,
5l Manufacturing, Retail

RECENT USS$ 125M
FUNDING 1.25BLE®
BAlE®  Series E - Apr 2015

SUMMARY RetailNext enables

= retailers and
manufacturers to
collect, analyze, and
visualize data about
in-store customer
engagement.

RetailNext A2 iErgHe it
—uh AR - Wass - oA

REGCEENENITRS

BOTTOM  Understanding your
LINE customer is the key to
B success, and RetailNext
is just one example
of innovation in the
category of profiling
and analytics.

THREFPENNK—KRE
% ' RetailNext 2HF —
EHE S 4 8l b B9 5 o

LOCATION San Jose, CA,
i Bh U.sS.
B 0 2B fe5 7R

CATEGORY Fashion, E-Commerce

Lol & EFHE
RECENT UssS 110M

FUNDING 1.18L%®
BAIE®  Series F- May 2016

SUMMARY Farfetch brings together

BME independent fashion
boutiques to provide
a wide selection of
elegant brands and
styles.

Farfetch [EE 2 K&
HIE  ABERRER NS
MR FNIERY o

BOTTOM  Only one of dozens

LINE of fashion-focused

R e-commerce platforms.
By curating great
boutiques and offering
a great customer
experience, FarfFetch
shows that even the
top-of-the-pyramid
fashion forward market
has huge upside
potential.

REABTaGRERS
MR - FarFetch /®E R
SEENRFELE - AR
TEMBEERY - BER
AR EE B R R P o

LOCATION London, UK
i Bh RERH

CATEGORY Fashion, E-Commerce

EH R - RiE
RECENT  US$ 32.4M

FUNDING 3,240 Bitx%
BRIES Series B - Jun 2015

SUMMARY Engineering the next

BME generation of high-
performance
fashion fibers.

B H — R A
mh -

BOTTOM  Smart and advanced
LINE materials will have
= industry impact
far beyond the
performance category.
There are opportunities
for both developers of
these materials, and
brands who use the
materials
(and know how to
market them).

Bolt Threads At 251 Jc i
Ykl - HEREEEER
T2 o YR FEEE R0 Bolt
Threads * &f#A (KA

BRI S ) 2R R

& R R -

LOCATION Emeryville, CA, U.S.
ih B BN B E R 4



FABRICA.WEAVE

THE INCREDIBLE WHITE SPACE OF TECHSTYLE: FASHION FUNDING EDITION
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SHOES OF PREY

www.shoesofprey.com

* 2

4. &
Dress well '-.\-'Trh_uul tr‘,riﬂgE

THREAD

www.thread.com

GRANA

Www.grand.com

CATEGORY E-Commerce,

=P Shoes
BTEE  EHE
RECENT  USS$ 15.5M

FUNDING 1,550 B tx%
BRIE® Series B - Dec 2015

SUMMARY Shoes of Prey creates
HE bespoke, hand-
made women s shoes
designed by the
customer, and delivers
them to anywhere in
the world.

BRI A R RN
BHERHRTE  BX

RISTEE K
BOTTOM A brand, manufacturing,
LINE and e-commerce
B® startup with a focus on

customization.

IR CRBHOTIAm
- BERMETHER
7l -

LOCATION Sydney, Australia
b BINETE

CATEGORY |Internet, Algorithms,
E-=0z]| E-Commerce, Fashion,
Machine Learning
Bt BEE EFHE -
R BERE

RECENT Uss$ M
FUNDING 800 ELx®
BAIEE  Series A- Aug 2015

SUMMARY Thread lets one of their

BE stylists help you find
clothes you' Il love, all
online and completely
free.

Thread ZfFIHE Fi&
RIS HRIRTE ERXAR
B EABIEEER LT -

TERE o
BOTTOM  Offering a “digital
LINE stylist” service that
X combines machine

learning, image
recognition, and hand
curation. As Al improves
we will see mix-and-
match curation grow
more popular and
relevant.

IR Etey [EFiEEAD )
IRTS - &R THRSEE
B &R AN E AR BT A o
ATBREREES - 1R
MERHPREER - 88K

LOCATION London, UK
i Bh RE R

CATEGORY E-Commerce, Fashion,

=R Social Media, Lifestyle
BFEHE  BE X
MG - EVE MR

RECENT USS 3.5M
FUNDING 350 &Btx%
BRlE® Seed Round - Feb 2016

SUMMARY Grana’s mission is to

W= create timeless wardrobe
essentials made from the
world'’s best fabrics at
the most disruptive prices
ever seen.

Grana # £ 2 B ER
e BlELEAET
BEEERERNRSE -

BOTTOM  Local based Grana
LINE is a case study that
B® answers the question

of “why Hong Kong".
Grana'’s strong online
focus is matched with
great brand message
and amazing pricing.
CEO and founder Luke
Grana came to the
city to take advantage
of logistics, business
friendly finance, and
access to Southern
China manufacturing.
Go Grana!

AR BREMK Grana -

TEBBRME—(EE

& AT S EE £

e M EEERERM L

i BRI G

R AMEBERERT -
Grana HI7T & & F1 8l
WARBNES - FEY

Mmoo EREIRIE O URIR

A EEWEIENE

DEREE -

LOCATION Hong Kong &
b B

JUST A TASTE...

This list is far from complete. Every day
techstyle startups are driving innovation,
gaining customers, and bringing in
investment. What are you waiting for?

NEFNRRZEF—HOMER  BRE
BRZMBEBRBDEEH  BATEFNE
KFHERE - MREEFHE?

“THE SIZE OF

THE GLOBAL
APPAREL
BUSINESS IS
GROWING AND
IS EXPECTED
TO GENERATE
DOUBLE DIGIT
GROWTH
BETWEEN
NOW AND
2020, MUCH
OF IT COMING
FROM
DEVELOPING
MARKETS.”

— MCKINSEY

[2EHRTHIEE
BER X AEAREE
2020 FEFEMABF
BYIBNE - KEHKE R
BrEHE o]

—HFHHOT



HONG KONG’S STARTUP SCENE -
PAST, PRESENT & FUTURE

Hong Kong is one of the hottest startup hubs in the world.
Forbes recently listed us as the #1 city to watch. We sit down
with 3 ecosystem drivers and get their thoughts on our city’s

past, present, and future of innovation.

SHEMARER -

EERURALEP—FERAMANAZRL  ROEE
LERE [REGEIET] FTENE—R - N
BR=ERRRLEE U TEEAMIXMATHE

How has Hong Kong grown since the 90's? How can we define our place in the

global scene? What is missing from our ecosystem?

To answer these questions, let's meet our players:

R

BREMMEALNEERE

BB O FRENBERIA ? ERERMEBRRES LEM ? RANERRERD T

.
AR -

CASEY LAU

startupshk.com

JAYNE CHAN RHiE &
startmeup.hk

MANAYV GUPTA

brinc.io

Co-Founder of StartupsHK
Senior Community Development Manager, APAC for
SoftLayer, an IBM company

StartupsHK Bk & 813 A
IBM SoftLayer a7 K& = A& it 12 B R A5 32

Head of StartmeupHK at Invest Hong Kong

ERREMEBNALETE

CEO and Founder of Brinc.io

Brinc.io TTERAREL I AllHE A

Together with his business partners, Casey is the
father of the startup scene in Hong Kong. He
established the first meetup, co-working spaces, and
workshops before most of us ever heard the term
“ecosystem”. He is an entrepreneur, mentor, and
continues to be the primary spokesperson for Hong
Kong's startup scene.

Casey R E i #5478l #¥ StartupsHK A9 % - AT &t
EREBN [BIZZR] - BEHMYE T£RRKT] B

—ETANEE MEATERYEEBELHERS

HARATEZRMITEY - A ER—EEER B
B ERGRI B R LR E A o

Jayne has been a part of Hong Kong's startup scene
since the 90’s. She heads StartmeupHK, connecting
international startups with Hong Kong based
opportunities, investors, and services. Obsessed with
elevating Hong Kong'’s profile on the global scene,
Jayne also spearheaded the recent StartmeupHK
Festival featuring a keynote address by the
legendary Elon Musk.

BRIEEZE O FRMABE BRI ERWITS - AT %
ER MBI E (Startmeup) A - £RFH A F
WHAIER  REBNES  REE MR EEE
Koo BR T BUNER TR B E B BIRR AROKTE -t PR B B
[StartmeupHK Festival | (H&AIZEET) %2
BIEANET AYFE - SHw (Elon Musk) #1E
FHERE

Manav and the Brinc team represent the best of
Hong Kong's maturing ecosystem. Building on
their substantial production capabilities in China,
Brinc is leading the charge in Hong Kong’s loT
(Internet of Things) sector with a full-service, ultra
hands-on acceleration and investment program
that helps loT companies build real value and
sustainable, scalable businesses.

Manav FE Brinc BFK - 28I A RRF RN F
BEPMOFIED B A FEAEER N © Brinc.io &
YIRS (Internet of Things + f&i#8 loT) BEE—
AR - ffIEEBRENIRE AT D DEER
AEE - EHHMMEZAREEEARFE  SHRED
=
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HONG KONG'S STARTUP SCENE - PAST, PRESENT & FUTURE

Casey, you and your partners

were building this ecosystem
before anyone even heard the word
“startup” - can you tell us

about that?

CASEY: Well back in the 90s they were
called “dotcoms”, not startups - “l and
I” was the first co-ordinated event - It
was at the Furama on Tuesday nights,
somebody would do a talk, and half the
room would be investors. As soon as
the session was over they started doing
deals. It was an exciting time.

After that | started my own company
and moved to the Valley. Years later,
after returning to HK, we saw Dave
McClure (500 Startups) at a 2009
Cyberport event and someone asked
him: “After you Silicon Valley guys go
back with all of your enthusiasm and
excitement, what are we supposed to
do?” He said: “You should get together
in a coffee shop and start your own
ecosystem.” And that's what we did.

We used to meet at Cafe Habitu in
Causeway Bay every Monday and
created Startup Monday, and it all
grew from there. Soon we needed more
space. So we decided to start the first
co-working space in Hong Kong called
BootHK. It seems like so long ago but
actually it was only 5 or 6 years ago!

Casey  {RF{RIBHIERE L StartupsHK
EEEEREZA  BREREARS
[Startup | Ef8F - IREEEFBEMRMER
HIRRE IS 2

CASEY: FAMTE 90 FRIREIA [dotcom ]
(BIRRR)) BT 2E5 KK [startup]
(BIEXR) - 2 [land |] 2FHME—ELR
WHEE)  ERSIREH AL - M
& Furama JBJEHE T — 5B E - @IHENT
—HARIEE  ERERNE - HFREF
TREITR S - BR— B ATOIRERR -

BREMIWARBZECH AR %
FilEXEREBD - £ 2009 FRIZE—E
EBE - B EIAIZ [500 Startups] HY
Dave McClure » &t : [RPIEW A
AT ERBBEMBIE - B MIERIEZM
B2 | e BIEZ MM E AT
B BEE—RMEEE - HHEBRRMH

HREIRIE o

% KRHMAIZ T [Startup Monday] -
EE M - il#% 2/ Cafe Habitu &
B - 228 TTHARBEERNET - TX&
BMBEERRNZEM  FTARMAERR
2B EMEAER TEM [BootHK] - E52
BRGERBERANINE  HERTBE
A NEFRIEE -

Jayne, How is InvestHK helping the
Hong Kong startup scene?

JAYNE: Our goal is to get innovative and
scalable companies from overseas to set
up here, and contribute to the economy
of Hong Kong.

To do that, we give pragmatic advice

to startups, such as how to incorporate
their business, how to apply for their
work visa. We also have to build the
ecosystem and infrastructure to make
sure this environment is supportive and
vibrant enough to keep these companies
staying and adding value to Hong Kong.

Will Hong Kong be the next
Silicon Valley?

JAYNE: Let me try and dispel the
thought that we're trying to emulate the
Valley - we're not and we never can be.
The cultural and historical environment
is very different. | think for Hong Kong
we've got to find very specific niche
areas where we can compete on a
global level.

The startups that are surviving are
telling you - ok, we have competitive
advantages in certain areas, and that’s
why we're seeing growth in those
sectors - loT, FinTech, Analytics and
HealthTech.

Jayne' REHEZNAEBEBNAIZE
R

JAYNE: IR E 1R - REFBHLER
RAELER - TSN EMRRM A A RE
BRI EE

BRR - —HERMAEINIER R
EUARELEFESHEER 25
LRGPV SES T PR TR
RRBBHEHRABDEE - TR T
BIC R RHNME ERFBEEREDS -
BEBHE -

EHBERBT —EWAE?

JANE: RZABSHMERDY S - B
BRHBITHEEZE — HALE B4
ERAT—EWA - Bt XL ME £\
R RACEEECERIEERES LR
FOEEEM -

BT TRMBIE R R RIS : R
FLEBERFES  MUBNEE o
BARHE - 9 AT AR BER B A 11T S HIE
EHE -

“HONG KONG IS THE

BEST HUB FOR

BUILDING BUSINESSES.”

[FEEERES
@i ERARD o

Manay, loT is a very strong category
for HK, and that Brinc is the premier
loT accelerator in the city. Tell us
more about Brinc and why you set up
in Hong Kong.

MANAV: We are one of the world’s first
end-to-end platforms for loT. We had

a very strong background in China -
manufacturing, distribution, logistics,
fulfilment, quality control, all that kind
of stuff locked down. But we recognized
that most new companies in our space
still did not understand the principles of
building a sustainable business.

So we built the Brinc program here and
plugged in our backend in China - Hong
Kong has become a viability and design
program which is focused on “let’s get
the business model right”.

The fundamentals of our thesis is

that Hong Kong is the best hub for
building businesses. You have all the
ecosystem, partners, great taxation,
the fundamental building blocks.
Companies can come down here and
leverage and lock down the backend,
while continuing to work on the frontend
of their business.

Manav ' EEFEWEH (Internet of
Things) R&E&T2@HITE » M Brinc
A HE B Y B AR B R AV ST B o FRAT LG
FBRAEEENETBBAREMSEE?

MANAV: 3 {PI2 2 BRE — KB B 2 B F
B o BREPEARENERE  AEETD
YR ERETT  mERE - 8R4
EHMNZE 2 - BRPIE I —LHA
ZHEREROIIAF - BRBFEIL—FIK
BEENEE -

MREHRMEBZTERILT Brinc 73l > &
EHBEAMERSRMNERFE - RES
BARZEEKBARTEARSEITE
HEIRGBHARSHKAEBEERAN
FTEl -

[EERREAEIEENTL] —2HM
MIED - EERBIIAHEEN —AERER
BBERH ZEONGIMERER-

BRTE D BIERTARIT DR - gEBN B IR 4R
FRMEY  BERNEFRHTE - BMEAX

EXEMMRE -

What about the future? How will
Hong Kong continue to differentiate
itself from China?

JAYNE: | believe that we are much
stronger when our story includes

the Pearl River Delta, both as a
location for manufacturing and as

a potential market. We do operate a
different system there are advantages
being based here, for example low
taxes, financial liquidity, business
infrastructure, professional services and
strong IP protection.

MANAV: Hong Kong will continue to
be a good business hub. The market
is small, so it’s great for validation,
prototyping, and testing. Globally

it's also attractive for foreigners who
want to plug-in and get that level of
manufacturing acumen and support.
Most of the companies that have come
down here have found out what an
interesting city this is and they don't
want to leave.

Business and entrepreneurship is as
much about the fun as the hard work
that goes around it, and Hong Kong is
an amazing city to live and work.

BEBERRNE T ZNAEEED B S
MABEAEAER ?

JAYNE: HIBEBER R = ARKBHHE
W o Tt ERE  EESHEBATS
FRMMEMETIRES - FIARMLBES
—ER B FRL - AMRFEFR MBS - ()
o EREH]  RURBIE - BEERER -
BER - ARE HBEENRARE

MANAV: ZBNAESBREAEEFR L - BIE
TSR - BEZAEEEAERE  Fik
LRI L o BRI AR ARIE R — E £ EK
ERMTIERAINEAR—TERS| S - KRZEUR
BEBHLNTE YRR EEMTRZER
b PIERTFEEERT o

BARLEBERTE - BB IR
BEE o M - BBE—AEEEA LA
T AT o



Where are the gaps? What does the

Hong Kong scene need to grow into its future?

JAYNE: | still feel that we're short on
talents that we need versus what
people are doing at the university level.
What we would love to see is more
colleges and universities teaching the
latest programming skills, for example,
financial Al or creative thinking, and
telling students that those skills will
really set their careers up. This is starting
to happen.

MANAV: We need more collaboration,
more openness. Large companies

need innovation and startups need
distribution, so that bridge is very
interesting. We're talking about trillions
of dollars of new revenue opportunity,
you don't lose out by being a multi-
billion dollar company in that game.

There needs to be a lot more early stage
funding that’s definitely not available
right now. It is very hard from what
we've seen for early stage companies to
get support.

Finally, the government currently vets
every company that applies for their
programs. | think there’s an opportunity
for them to “accredit the accreditors”,
empower companies with domain
expertise to vet these applicants and
speed up the process.

CASEY: | think the seed round is
important. A lot of startups must raise
seeds outside of Hong Kong but that's
something that should be here.

| wish the investor culture here was more
open. | follow a lot of investors in San
Francisco, they're very public and open
about their information. But | feel like

a lot of people are hiding here - they're
not talking about their investments,
they don’t want people to know who
they are, | don't get it.

“DECIDE WHAT YOU ARE
GOING TO FOCUS ON
IN DIFFERENT STAGES
OF YOUR STARTUPR.”

[AFRIRE

BEAIRERFER

If you had 1 minute to give some
battle-seasoned advice to a young
startup, what would you tell them?

JAYNE: Decide what you are going to
focus on in different stages of your
startup. It's too easy to be completely
distracted from your business at the
early stages because you need to
network and build contacts for example,
or you try to fundraise at the same time
as trying to get your product finalised.

MANAV: Focus on the fundamentals of
your business and the kind of problem
you're trying to solve, not on trying

to raise X amount of capital to be
perceived as successful. When you're
in physical products, like brands or
hardware, it's even more critical to
figure this out because you have costs
of production, costs of scale...

CASEY: My newest and best piece of
advice that | give people now is think
bigger. Dream bigger. You cannot think
that you're just going to build an app,
you need to think about how your
technology can be a platform that
connects other things together.

MRRE-—7E  RAEEREERAGTF
BHRIRR -

JAYNE: 25 R SE R R RN T -
ARERIZENHS - (MRE SR T FRIAARKK
ERHFEEMBEENHTEES »

MANAV: =53 25 R E M AR - EBBAR
BIHME -  TERBIEEZNERNERZ
FRY) - ERUET R E MG RIRREAER - %
AZE - BAEBTRETREAKA -

CASEY: REHREUMERE + 21838
EEARB K2 - (RTEERBE A CERGT
—EF I - REEE I IREERR A
B —AEZEEMANTES -

EHARE  BEREEETEESRAOEE?

JAYNE: EERAEASNEESE — BB
BPRZELHAS - RIIFEREEE T
BEREHFNEMES  EMATEENAE
BE - RBEMBELERME M PIREIE
T FRHE R -

MANAV: F M5 ZE %24 (Ed e MRz
Mo KEIGEEZAF - AMVIAILEES
fHEE - ER—EREEBNBRRAE - 2%
PIfER— BRI RS - —RKM{E%
BNARBISEESERELE

HX BMHEEZRHREES  BEAE
RAEFRERZH - RARL BRI DAL
EBBIXE-

K% BFREABFMLMAE RRIERH
B - ARRETAEAR [RAKE] B

ZH REEFIERNAREFMA
o OMREEREBRE -

CASEY: RRRETETIHFFEE - REA)
EXZERBIIMB T SHES - BFE
FEZEABLIREE -

BAEARME IR E EH O RE M RN -

BEBRZEFTHRESL  MAH
REEAFHMMNENR - BEES - UT
—PIEAREAN - AITEER A MBI
MEREREE - TR AMBMMI=ZH

“WE NEED

MORE COLLABORATION,
MORE OPENNESS.”
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STARTUP WATCH:
CYNTHIA & XIAO

Hong Kong, London, Milan and Shanghai. Central
Saint Martins and Italian Vogue. It might seem like
designers Cynthia & Xiao have achieved the dream,
but in their minds they are still a startup. We talk
to Cynthia Mak about what it takes to be a locally
based brand with a global appetite.

RAREFTEMERTEREX £F
B MB - RKENLERERARLEBR @
& EZEARFRE (Vogue) -1
BIARA > FERE DM Cynthia & Xiao
CRERBMANER . AT wHESECS
MAELRDER - EmBHEP —URTED
Cynthia Mak R & 3% - RIEE Rt
At —ExtmiE  EE-—2HEIRES -

PHOTO COURTESY: CYNTHIA & XIAO




“THIS IS
A HUGE GAP

[REARRIEES
EE{RSETEHFRE
HaoaRil - (B
HRZEE -

FOR A LOT OF
DESIGNERS,
A BIG MISSING

PART OF THEIR

SUCCESS.”

Thank you for taking the time to interview! Can
you tell us about Cynthia & Xiao?

There are two designers, myself and XiaoXiao. I'm
based in Hong Kong and she'’s in Beijing. The idea of
the brand is “bold basics” - so we play with texture,
prints, and small details to make something with a
simple shape more graphic and eye-catching.

We've done fashion weeks in Paris and London,
and now we're doing Shanghai for the first time so
we'll see how it goes. Our biggest stockist is Lane
Crawford (Hong Kong & China). We're also in three
stores in Japan, one in Italy, one in Kuwait, and one
more in Macau.

Right now we've done four seasons, so it's been going
well so far for a two year-old company!

There are two of you in the company, what roles
do you play?

We both design, but when we split the samples,
XiaoXiao is more in charge of the knitwear and | do the
wovens. When it comes to marketing, PR, press and
sales, she does all the China parts, and | do anything
outside China.

You went to Central Saint Martins. How did you
get into the program? What was it like at the
school?

Saint Martins actually came to my high school (KGV),
and we did the interview right there. Saint Martins is a
very creative school. What | found the most amazing
was actually the students: there are some very very
talented people.

At school did you learn about the business of
fashion?

For me Saint Martins is not really a school that teaches
you how to do business. You learn to be creative, but
they don’t teach for example the step-by-step of how
you register a company, how to deal with marketing
and finance, how to approach buyers. That’s not what
they do.

| do feel like this is a huge gap for a lot of designers,
a big missing part of their success.

ZHEESRMNGE  ATUERRMESER
Cynthia & Xiao FYE1F ?

EEMEE R Xiao Xiao MEARA - REBBER
B Mt AL R ABEM - [ KIEENER] BRIENHR
FPES RMAZEBER  HEM— LU eAlEs
EBENREENEEER  FRMR -

BB TRERMBRERE 2K  REEEERSM
LEBKE BESEREESE -

NMEAHNERGERMTANTER  RRALXE
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T EE A MAEEEZIRE © XiacoXico £
BEHER MERLEERBER ZEREH - 28
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LEFT / 72 : CYNTHIA
RIGHT / £ : XIAO XIAO

I've heard that the last thing a fresh design grad should do is
jump straight into their own line, what do you think?

| fully agree. | do know a lot of people who have been very successful
after they graduate, but they do have something special about
them, maybe they are super talented, or they've been picked up by

someone, or maybe their family has some background in the industry.

After graduation you returned to Hong Kong. Why? Where did
you work?

To be honest, when | first'graduated from Saint Martins, | was pretty
sure | was not going to do this. It seemed too difficult, it was not the
right time. The competition was way too hard. | went back to Hong
Kong to get work in the industry.

First | worked in Lane Crawford doing visual merchandising, and after
that | worked at I.T as a buyer. Those two things helped what I'm
doing right now. | didn’t plan it that way, but somehow it worked out
very well. | got a general idea of how the fashion business is run.

After 2 years of working in Hong Kong, | thought maybe | should test
this out. If  don't try it now I'll never know if it will work or not.

| heard that Cynthia & Xiao has been featured in Italian Vogue.
How did you achieve that?

It started out with notjustalabel.com - it’s an amazing UK platform
for young designers. They picked a hundred designers from their
platform to go to a trade show in Italy, and that's how | met

Vogue Talent - they approached us regarding a competition they
were running for Asia - we worked with a China company on a
collaboration project and created a capsule collection.

Vogue Talent is a very very supportive new designer group. They are
part of Vogue ltalia, but have their own section.

So let’s trace this back, how did you hook up with
notjustalabel.com?

I actually met one of the girls during London Fashion Week - she
came in, saw the collection, and liked it!

London Fashion Week. Did you have to organize that yourself?

It was my sales agent that actually put together all of the showrooms
in London and Paris. London Fashion Week is more for press and
media exposure, but does not attract that many buyers.

Ok let’s keep unwinding this, because there are designers out
there who want to know - how did you find your sales agent?

| used to work in |.T as a buyer, so | have been to many of the
showrooms in Paris. The showroom that | picked in the end wasn’t
one of the ones | had seen before, but my colleague did make the
recommendation.

To be honest, that’s the first thing | looked for. | think for a designer,
sales is the hardest part. For me there’s no point creating something
if | don"t know how to direct my sales or have a channel to get my
product out.
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“SHOWROOMS ARE AN
INVESTMENT YOU CAN’T
DO WITHOUT”

[RIIERFEF BT WARE

For our more technology focuses readers we should clarify this -
showrooms are a critical part of the fashion ecosystem.

Yes they are. Without them it would be very very hard for us to make
sales. A showroom gives the buyers a guarantee that the quality of
the designer is good, and they help us by giving us a guarantee that a
stockist is good for our brand too. In many ways this is an investment
you can’t do without.

What are the biggest problems facing young brands who are
getting started in Hong Kong?

Well the first challenge is how to get sales. | talk to a lot of new
designers, and when | ask them “how do you sell?” most of them say
“online”, which | don’t think really makes sense. Yes you are selling
online, but how do you get the traffic into your website? How do you
get someone to trust and buy something online without even trying a
piece?

The second biggest challenge, is production. Production in Hong Kong
is hard. You might find a little workshop to do it for you but they are
quite expensive, and your price point will be very high.

Wait.. nobody makes in Hong Kong do they?

Well yes, many do. In fact if you are only making 5 pieces, a factory
won't do that, they'll just ignore you. So you have to use those little
sample rooms in Hong Kong. Now that my sales volume is a little
higher | can use factories, | can hit their minimum, but for a lot of
starting designers this is a big problem.

What about your larger goals for the Cynthia & Xiao's future?
Hopefully within 5 years we want the brand to be more recognized
internationally. We have a list of retailers we really want to get into,
and that's our goal right now - like Opening Ceremony, Selfridges or

Brown’s London. So more stockists at the right tier. Obviously we also
want to expand and have a full team to support the brand.

“HOW DO YOU GET
SOMEONE TO TRUST AND
BUY SOMETHING ONLINE
WITHOUT EVEN TRYING
A PIECE?”

[ERSHEEhLE
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xiao@cynthiaandxiao.com

cynthia@cynthiaandxiao.com

Touba London
yuko@toubadistribution.com
sales@toubalondon.com
+44 (0)7963 814107

MIMMA NINNI, ITALY
SIXTY 6, UK

LANE CRAWFORD -

INKY, MACAU

ISETAN, JAPAN
OBST, JAPAN

RAAF, KUWAIT

WWW.LANECRAWFORD.COM
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MACRO
ELECTRONICS &
THE STRING
REVOLUTION

What if technology had developed from textile materials
and techniques? What would our world look like?

PHOTO COURTESY: STIITCHING WORLDS

AB—T  ROMEDNKBAHEYWE AR
BEMBERER  RMASKNERSER

BEEKT?

EBRU KURBAK

IRENE POSCH

PROJECT LEADER OF STITCHING WORLDS
STITCHING WORLDS TEE B & A

If the first transistor was born from
textile technology, how would the world
we live in - our computers, our phones,
even the political landscape be altered?
Ebru Kurbak and Irene Posch collaborate
on the Stitching Worlds project and ask
us to question our assumptions about a
world dominated by the cold hard metal

A

RLDS

MRE-LZRREERHHMBRBERZEH
TRMSKREE  BEATANEMN -
FIREHFE  EEZTFEBARNEZSTAD
RIE &) 1L o Ebru Kurbak A Irene
Posch & fE®[ Stitching Worlds |1 &l -
EEMRBEBAREANTRN - RAKKNE
HAEKBALB R TSR -

MEMBER OF STITCHING WORLDS PROJECT
STITCHING WORLDS B H % &

of digital technology.

“THINK OF A PAST

THAT HAPPENED
DIFFERENTLY AND
EMERGED
DIFFERENTLY.”

[ERMRBERRF

HiBARRERE
HEBTFRBHER -

Could you summarize the Stitching Worlds project
for our readers?

EBRU: Stitching Worlds is an artistic research project
funded by FWF - the Austrian Science Fund, it takes
place in the University of Applied Arts in Vienna. It
develops in exchange with international partners
from different fields. The project investigates textile
technology as a controversial means to create
electronic objects or high technology from scratch.

We are not doing this for the purpose of creating
sellable commercial products, but to show that
invention is in a way political - When you make things
you distribute some form of power in a social system
by making some skills, knowledge, materials, and
locations more valuable than others.

What are the big themes and questions you
are exploring?

IRENE: On a practical experimental level, we re-imagine
a future by using materials and techniques that have
been used in textile applications for a really long time.
For example metal threads are conductive so they can
be used to pass electricity, or used to make resistors or
other electronic components - we recreate electronic
functionality with these established textile routines.

EBRU: One of the questions we ask is “how can we
imagine technology to be different if craftspeople were
the catalyst to the electronics industry? How would
things around us look different?”

IRENE: We imagine what skills people would need in
order to repair a computer that is made out of textiles,
what kind of tools and ecosystem would evolve around
that?

EBRU: It's like SteamPunk you know? Think of a past
that happened differently and emerged differently.

PR LB R PINEE N — T Stitching Worlds iS85t
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BACKSTORY

Can you tell us about your
background and how the project
started?

IRENE: My background is in computer
science and media and | used to
design interactive exhibitions for Ars
Electronica. One of the big areas | was
dealing with was digital fabrication -
how it can be, how it should be, how
people interact with fabrication. This
was back in 2007 so things like 3D
printing were not that prevalent.

From there this whole thinking about
how things can be produced sort of
shifted into a textile domain. Ebru and

| had a lot of exchange about those
things, and then we first started working
together in 2012.

EBRU: | am an artist and designer. |

am interested in the hidden political
nature of ordinary things and in building
objects that talk about those things.
With textiles | have a very personal
connection because my father is a
textiles engineering professor. | have
grown up around those machines.

The first collaboration with Irene used a
domestic knitting machine and punch
cards as a source for producing resistors,
capacitors, coils - basic electronic
components from scratch. It had a lot
to do with opening up this small black
box of electronics and turn it into macro
electronics.

IRENE: So that was the starting point of
that project, it was carried out during

a residency at the V2, Institute for the
Unstable Media in Rotterdam, after
that we continued working on this topic
together, and then Ebru initiated the
project Stitching Worlds.
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“ONE OF OUR MAIN PROJECTS

IS TO BUILD A FUNCTIONAL
8-BIT COMPUTER FROM THESE
COMPONENTS - TO COMBINE
THEM IN A WAY THAT

WE CAN INTERACT WITH THE
RESULTING TEXTILE.”

[FIRAELEEFESHEIL—SEFR 8 filiT
Bha ' EEM—KIRA - BiBEEKSS
BB S SR pY 5 » IS R T BB

# -

CRAFTED LOGIC

Can you tell us about some of the
components you are developing?

IRENE: Component-wise what we

are most engaged with right now is
definitely the relay and whatever we can
do with it. We are also creating resistors,
coils, and capacitors.

EBRU: The idea of the relay can expand
into different elements - it can trigger
the rotation of a bead as an element

of a visual display, or become an
electromagnetic switch, there are many
expansions of that idea.

In some ways a relay is like a brute
force transistor. A transistor can be
used to amplify, but it’s also used

as a switch. For anyone interested in
technology, it’s clear you are creating
building blocks that can be made
into more complex circuits, so where
are you going with this?

IRENE: Definitely one of our main
projects is to build a functional 8-bit
computer from those components - to
combine them in a way that we can
interact with the resulting textile. We
started by created logic gates.

EBRU: Yes and in fact we are much
farther along now. Now we are working
on the layout of the computer, a
computer that can really calculate and
compute, even if limited in terms of
what we call computation. So it has
gone further than simple logic gates.
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AESTHETICS AND
AUTHENTICITY

The work that you do has a strong aesthetic and
authenticity, much more than anything else I've
seen that tries to combine technology, textiles and
fashion. Why do you think some people react to
your work this way?

EBRU: In our project | think one of things that makes
it aesthetically different is that we feed our work from
the traditions and conventions of crafting - so we
learn a lot from craftspeople. We don’t think of an
alternative product, we think of an alternative maker.

For example the crochet relay that you may have

seen on the website, crafted with Turkish women in
Istanbul - that crochet relay is a pattern that was
inspired by what the local people already create.
Having these techniques informed from tradition adds
to the authenticity of the components.

IRENE: The craftspeople also contributed to the process
- we did have a prototype, but it was an exchange
with them to learn and develop the component both
technically and aesthetically.

“WE DON’T THINK OF
AN ALTERNATIVE
PRODUCT, WE THINK

RPIREABIE D « HBNFRESE—BERLE
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OF AN ALTERNATIVE

MAKER.”



“THE INVENTION OF
THE STRING CHANGED
HUMAN HISTORY AND
REVOLUTIONIZED

LL

TECHNOLOG

(SR EIENE T ABMER » BB

WREGENE

THE STRING
REVOLUTION

You’ve uncovered some amazing
insights about “The String
Revolution”, can you expand on
this idea?

EBRU: This excites me a lot, there is an
archeological finding that the first ever
rotating technology, before the wheel,
was a hand spindle. There is a book
called “Women’s Work” by Elizabeth
Wayland Barber who talks about this
and what she says is touching and so
inspiring, she says:

“We talk about stone age and
bronze age and other ages. We
use the names of metals and
durables because those are things
that survived. But textiles, yarns
and fibers cannot survive as long
- but they did exist and you can
see evidence of this. If you didn’t
have women spinning the yarn
these early tools wouldn’t have
been possible.”

So she talks about the “String
Revolution” just like the Industrial
Revolution. The invention of the

string did change human history and
revolutionized technology. String
technology meant that you could fish,
you could create tools, clothing, sails,
construction, and on and on. It's unfair
that these objects did not survive and
we don’t appreciate and acknowledge
this as one of the biggest inventions
in history.
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FUTURE
IMPACT

Let’s fast forward into the future.
The Stitching Worlds project has
evolved several generations. What
does the technology look like? What
impact has it had?

IRENE: After four generation of hands-
on engagement and building | think the
whole understanding of how technology
and electronics is constructed could

be very different - which would bring
alternative electronic objects into being
with different forms, different functions,
made with different intentions. What
would the tools and ecosystem look like
in a world of textile based technology?

The big impact would be to question
the assumptions we take for granted,
especially in a field like technology that
is so invasive and omnipresent in our a
world today.

EBRU: It doesn't have to be limited to
textiles. Knitting or crochet or other
techniques are not so different than
molding, welding, bending or folding -
other ways of making 3 dimensional
forms in space. Maybe projects like
Stitching Worlds will inspire people not
to fall into the trap of “this is how we do
things”, but to invent new processes and
technology in a bottom-up way.

EIIRFAR — TR : R Stitching
Worlds SE MBI T IR % - HBi
BROREERER S REEFE?

IRENE: &£ 8O AR F L2 EAMERIEZ
ARUBFNETFTEERT—BFENEL

—ERFERE - hee  EHEERBETRER
FREERZHEEHE - THNEUSHES
AN TAMERRBZEGENELTL ?

RANTEERZEARTEHE LA
RIBEEAEAR  LERRSER AR
AR R B T A EE o

EBRU: E NERN A HE - B
HEM#eTs - ERRRAL - 1R - sy
BEAX=ZHZRORME KN - &
Stitching Worlds iR /9 5H & » & EiE X
RTREERTHA NN - sBE T m
B BRI AR AR MR o

MORE INFO
BZAEM

WWW.STITCHINGWORLDS.NET

Ok
[=]

[=]



FABRICA.WEAVE

4 GOVERNMENT PROGRAMS YOU NEED TO KNOW ABOUT

22

4 GOVERNMENT
PROGRAMS YOU NEED TO
KNOW ABOUT

Hong Kong supports you! Over 20 government-backed EEXKR  BEEBEB 20 ARFEENEY
programs are available to help startups in technology FFEIMB S RERTRIERBAE -

and design.

FOR TECHIES:
+ $4 BILLION IN PROGRAMS

If you are a tech startup then stop MRFERREER -  REBEFERE
by the TecONE at Hong Kong Science #) TecONE &t &) - Mg E R A
Park. They offer advice and assistance XE SRR ERAENETE -

in navigating the wide range of
government programs available to you.

FOR CREATIVES:
$500 MILLION EARMARKED
FOR FASHION

T =R Gy Upcoming brands and fashion designers ¥ 3E an b8 A e 25 32 51 B - & 5% AR X038 B I
=y ; should know that Financial Secretary AR REEREFTEFNIRBERFT ' E
| A John Tsang recently announced a 500 MRS IBRERK 3 FHETEARE
million allocation over the next 3 years ¥ ER - -EMNEPZABNER  F5
to help promote the fashion industry Y1 B T —H8 Fabrica.Weave |

in Hong Kong. Stay tuned for the next
edition of Fabrica.Weave for more
information!

REALITY CHECK

Listen up, because this is not free DNEHRNNENTRRETE B
money. These programs are designed FEIHERTHIPEEREENEE -
to help kickstart solid businesses and RERREEREDH  F—KFEE
motivated entrepreneurs. You will H-ARENRFRNEERIIR - EF:
need to fill out forms and present a MR RIBARAEE RBEM - (B EiK
business case for your startup just like NEERREXENGINIR - THEE
you would for any investor. Also, you InvestHK.gov.hk &R EZHE B HEY

will need a Hong Kong based business. NAEE )
(For our international friends, check out

InvestHK.gov.hk for more information

on setting up in this incredible city!).




LET’S MEET
THE PROGRAMS

GRANT TO HIGH
POTENTIAL TECH
STARTUPS

TREENHFEMER 10
HTRE

CYBERPORT CREATIVE MICRO
FUND (CCMF)

Out of the 20 programs available, these
4 have been selected for techstyle

entrepreneurs. We highly recommend BEHEl

getting in touch with one of the

supporting organizations for more

information.

GRANT FOR CREATIVE
INITIATIVES

=iE 1000 BT HAR
THEBYR B

CREATESMART INITIATIVE

GRANT FOR PATENT

APPLICATIONS
SiE 25 BT EFIHEE
B

PATENT APPLICATION GRANT
(PAG)

HMERRE 20 AR A B BT - RIRE
LTEEP 4 {ELLBUE S H AL
ERIEA H M \Tﬁ BAPI B IR
EIL‘AEE@EW%%EE@E%%EH °

RAF

DOLLAR PER DOLLAR
FUND MATCHING

=5E 1000 BT
BEHES®

ENTERPRISE SUPPORT SCHEME
(ESS)

HISEEHEES (CCMF) fIEEEER (CSI) EFRERB AR (PAG) ®RZFFEHE (ESS)
Technology & Creative Industries Intellectual Property Technology &
Innovation BIETZ TR Innovation
R K B #r R B Al
Grant Grant Grant Fund Matching Grant
f=¥:)] f=¥:)] &8 RS ES

Successful applicants will be expected
to show steady progress on their
prototypes as the grant will be
distributed over a 6 month period.
Cyberport has several other programs
including incubation space and services.

PRINERFE & F B ERS
FHeE 6 MARDBREEED - BISEITA
HbIAE - BHEEE =R REMEERY -

Great option for tech startups who
are confident in their ability to show
consistent progress on their IP.

Eaf) Eh@%@ﬁ%ﬂ&?%ﬁﬁ@%ﬂ&
BIZERKE - E—EP ERERE -

www.cyberport.hk/en/about_
cyberport/cyberport_youth/cyberport_
creative_micro_fund

IR BEERE

CreateSmart casts a very wide net that
includes fashion and brand building.
Companies can apply for grants with no
theoretical limits, but will be distributed
on a milestone basis.

AEEEAIEZ IR ERRE -
B L ARDRBEREFN LR - BBRIZIRET
BN -

For fashion related brands, one of the
only options at the moment.

+
B E 2

AR G A ME— R EE o

il

www.design.csi.gov.hk/

Part of the Innovation and Technology
Commission (ITC), the Patent
Application Grant program helps with
up to 90% of costs incurred for filing

a patent application. The grant can
be applied to international patent
applications.

ERAFBREN—D - BB 8RR
90% MENEFFNER  FAFESARE
BREFEHE

IP protection is a critical component of
building value for your company.

RIFEHNBEREREIAREENEE IR -

www.itc.gov.hk/en/funding/pag.htm

NOTE: This grant applies only to your
first patent.

B REARERER

This is the R&D support channel for tech
startups in Hong Kong. Applications

are evaluated on criteria, including but
not limited to innovation, commercial
viability, team, relevancy to HK policy,
and project deliverables.

EREFXBHRAERMEERNES -
ARG E BB ARIMAIEE S HEER
BBEe - MEBBRMNEMNRR BRX
BEHES -

Dollar per dollar fund matching is no
joke. If you are raising money for R&D
you should check this out.

s i

SREHREHNESES  MRFESEH
BHES YA e

www.itc.gov.hk/en/funding/pag.htm

MORE INFO
BZEM

Assistance with Programs

R -
Tecone.hkstp.org

International Startup Support
IR RGE

InvestHK.gov.hk

List of Government Programs

BUFE BT BIAE -

www.startmeup.hk/en/resources/
government-support



the
mill
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The Mills is a landmark revitalization project from

Nan Fung Group scheduled for completion in 2018, a
celebration of shared industrial legacy with Hong Kong,
and a step towards a future of applied creativity

and innovation.

The Mills is composed of 3 main pillars: Fabrica,
Shopfloor and MILLé Foundation. Building on a
foundation of legacy and heritage, visitors can explore
the continuity of an authentic Hong Kong story,
where themes of textile and industry are woven into
experiences of innovation, culture,

and learning.

MEYmIER 2018 FEK - EHEKERENLR
AREEE  ABBFEOBIENAE  UHARME
RAZRAEXEERBE -

MEeYmAEEEy BEEERARESE-AXE
MK ZEREBENAGRES  WHUHBMNTER/R
o RBHEF  XERBEERR BHEUPERT
EEEmAEENTENSE -

Email Address E &}
info@themills.com.hk

Official Website #3814
themills.com.hk
themillsfabrica.com

Facebook/Instagram
themillsfabrica

VAR

Are you the future of techstyle? If you have a start up in fashion or accessories
design that intelligently integrates technology, wearable tech, material and
manufacturing innovation, customer interfacing app or any groundbreaking
budding business in techstyle, come join the challenge!

Pitch Day 2016 opens for applications in mid-July. Follow us on our official
website, Facebook and Instagram for details.

TREFTEBEZ N ARKRRSE ? MRIMFERTHEIMYRAEE - XN
ERE - AIFEME  OHRREERIF  TEPHNMTEFHEE  KEMBESF
MRAAIMEHR B EREXREEE I - BURRAR TS |

Pitch Day 2016 &7 7 AR HBEXHE - FHEFAERFMNE H B
Facebook K Instagram 5§ -

THEMILLSFABRICA.COM/SIGNUP

SUBSCRIBE now for the FABRICA WEAVE!
37 E 5 FABRICA.WEAVE!
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